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Fair Food Foundation

20% Shift to Detroit Grown

B Detroit 05 Counties




McCune/Bioneers

Impact of 25% Localization

110,000 Jobs
1$346 Million Earnings

1$1.4 Billion Output




Gates & Kellogg Foundations

Community Food Enterprise
Local Success in a Global Marketplace
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12 Domestic Case Studies

UNITED STATES

California: Swanton Berry Farm

Louisiana: Anna Marie Seafood

Michigan: Zingerman’'s Community of Businesse
Minnesota: Lorentz Meats

Mississippi: Indian Springs Farmers Association
North Carolina: Weaver Street Market
Oklahoma: Oklahoma Food Coop

‘New York: Greenmarket

Pennsylvania: White Dog Café

Vermont: Intervale Center .

Virginia: Appalachian Harvest Network
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Wisconsin: Cooperative Regions of Organic Producer Pools (CROPP)




Brad Masi - New Agrarian Center




